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GSFVDM is a worldwide project 
intended to investigate across-
cultural issues as follows: 
 

• Who decided the components in family 
vacation? 

• What are the major motivations that 
adolescents considered for participating 
in family vacation? 
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GSFVDM is a worldwide project 
intended to investigate across-
cultural issues as follows: 
 

• How much impact did adolescents 
have on their parents’ opinions or 
behavior at the stages of decision-
making process for family vacation? 
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• How often adolescents rely on any of 
tactics to influence their parents’ 
decision making for family vacation? 

• Adolescents’ feelings about the 
experience of family vacation (i.e., 
pleasure, memorability, satisfaction with 
the decision, and word of mouth). 
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• How did adolescents assess the service 
quality during the on-site experience of 
family vacation? 

• How often did family members adopt 
alternative methods to solve the conflicts 
in daily living? 



Who decided the components in 
family vacation?(1/2) 

1. Time frame (month of departure) 

2. Number of places to visit 

3. Length of stay 

4. With own family or with others 

5. Travel budget 

6. Quiet surroundings versus lively ones 

7. Destination (country, place)  

8. Sun-beach-water or not 

 
Bronner and de Hoog (2008) 



Who decided the components in 
family vacation?(2/2) 

9. Means of transportation 

10. Having an active vacation (walking, cycling) or not 

11. Accommodations 

12. Doing cultural activities or not 

13. Organization (tour operator or self-arranged, group 
package tour) 

14. Child-friendly or not 

15. Meeting others (fellow travelers, locals, etc.) or not 

Bronner and de Hoog (2008) 



What are the major motivations that adolescents 
considered for participating in family vacation?(1/2) 

1. To get away from my normal environment 

2. To have a change in pace from my everyday life 

3. To overcome a bad mood 

4. To avoid people who annoy me 

5. To get away from a stressful social environment 

6. To avoid interactions with others 

Snepenger, King, Marshall, and Uysal(2006) 



What are the major motivations that adolescents 
considered for participating in family vacation?(2/2) 

7. To tell others about my experiences 

8. To feel good about myself 

9. To experience new things by myself 

10. To be with people of similar interests 

11. To bring friends/family closer 

12. To meet new people 

Snepenger, King, Marshall, and Uysal(2006) 



How much impact did adolescents have on their parents’ 
opinions or behavior at the stages of decision-making process for 

family vacation?(1/2) 

At the Initiation Stage 

1.Bringing up the idea to have the vacation 

2.Getting parent(s) to realize that this vacation 
was needed 

3.Realizing that this vacation would be useful to 
have 

4.Getting parent(s) to start thinking about 
having the vacation 

Su and Wang (2010) 



How much impact did adolescents have on their parents’ 
opinions or behavior at the stages of decision-making process for 

family vacation?(2/2) 

At the Search/Decision Stage 

1. Visiting the channel(s) (i.e., websites, outlets, etc.) to look for 
different programs/destinations of the vacation 

2. Examining different vacation programs/destinations in the 
given channel 

3. Picking up the vacation product from the given channel 

4. Deciding on the vacation program/destination that was finally 
chosen 

5. Deciding on which channel to actually buy the vacation 
product from 

Su and Wang (2010) 



How often adolescents rely on any of tactics to influence 
their parents’ decision making for family vacation?(1/4) 

Bargaining 

1.Money deals (offer to pay for all or part of 
purchase) 

2.Other deals (offer to do certain behaviors in 
exchange for purchase) 

3.Reasoning (use logical, practical arguments) 

4.Negotiation (compromise on purchase options 
with parent(s)) 

Su and Wang (2010) 



How often adolescents rely on any of tactics to influence 
their parents’ decision making for family vacation?(2/4) 

Persuasion 
1. Opinionates (express opinions, likes, and dislikes about purchase) 

2. Persistence (ask repetitively without irritation) 

3. Begging (pleading) 

4. Whining (use plaintive tone of voice) 

5. Everyone else (base purchase need on fact that other friends have 
“it”) 

6. Manipulation (use context or people to indirectly influence purchase) 

7. Nagging (ask repetitively in manner that irritates parent(s)) 

8. Reasonable request (request purchase that is considered reasonable 
by parent(s)) 

Su and Wang (2010) 



How often adolescents rely on any of tactics to influence 
their parents’ decision making for family vacation?(3/4) 

Emotional 

1. Anger (show temper, yell) 

2. Pouting (cry, withdraw, give “silent treatment”) 

3. Sweet talk (be unnaturally nice or affectionate 
to parent(s)) 

4. Guilt trip (make parent(s) feel guilty) 

5. Humor (use of humor, joking around) 

Su and Wang (2010) 



How often adolescents rely on any of tactics to influence 
their parents’ decision making for family vacation?(4/4) 

Request 

1. Ask directly (request purchase simply without 
emotion) 

2. Express need (state a purchase need without 
reasons) 

3. Express want (state a purchase want without 
reasons) 

4. Demand (insist on having something) 

Su and Wang (2010) 



Adolescents’ feelings about the experience 
of family vacation(1/2) 

Pleasure 

1.How interesting was your family vacation? 

2.How stimulating was your family vacation? 

3.How exciting was your family vacation? 

Memorability 

1.I will have wonderful memories about this vacation. 

2.I will remember many positive things about this 
vacation. 

3.I won’t forget my experience on this vacation. 
Oh, Fiore and Jeoung (2007) 



Adolescents’ feelings about the experience 
of family vacation(2/2) 

Satisfaction with the decision 

1.Satisfaction with the end product (e.g. destination, travel, 
accommodation,...) choice 

2.Satisfaction with the discussion that I had with my parents 
about selecting the product 

Word of mouth 

1. I will encourage friends and relatives to visit the destination I 
visited this time for a family vacation. 

2. I will recommend the destination that we visited this time as a 
family vacation destination to anyone who asks. 

Bao, Fern and Sheng (2007) 

Walker et al. (2013) 



How did adolescents assess the service quality 
during the on-site experience of family vacation? 

1. Destination tours 

2. Activities and entertainment 

3. Food and beverages 

4. Service facilities 

5. Leisure facilities 

Juan and Chen (2012) 



How often did family members adopt alternative 
methods to solve the conflicts in daily living? 

1. Family discussion  

2. Information gathering  

3. Delegation to the most knowledge person  

4. Delaying of decision  

5. Formation of coalition  

6. Future promises 

7. Exertion of authority 

Kang and Hsu (2004) 
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